MESSAGE MARKET FIT
1, WHO IS THE PRODUCT FOR?

2, WHAT DOES THE PRODUCT DO?

3, WHAT ARE THE BENEFITS OF THE PRODUCT?
a) Emotional Benefits
b) Practical Benefits

4, DERIVE THE OUTCOMES, RESULTS AND EXPERIENCES FOR THE CUSTOMER

PRODUCT MARKET FIT

1, IS THE PRODUCT RELATIVELY SCARCE

2, HOW MANY ORDERS DOES IT HAVE ON ALIEXPRESS?

3, HOW GOOD AND VALID ARE THE REVIEWS (FROM ALIEXPRESS AND AMAZON)

4, ARE THERE COMPETITION SELLING THE SAME PRODUCT

SELLER SUPPLIER CUSTOMER FIT

[bookmark: _GoBack]1) WHAT IS THE COST PRICE OF THE PRODUCT PLUS SHIPPING ON ALIEXPRESS?

2) HOW TRUSTWORTHY IS THE SUPPLIER?

3) HOW AVAILABLE ARE MEDIA CONTENTS FOR THE PRODUCT


